Advertising and its influence on consumers.

Just google “the power of advertising” or “the influence of advertising” or “selling without
advertising”+ “images”.

Advertising.
Advertising

POWER OF TV
In 2007, spending on advertising was ADVERTISING
estimated at more than $150 billion in the e 80K e o emorable ”

United States and $385 billion worldwide.
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MARIBETH BOELTS illvsteated by NOAH Z. JONES

Doing business withouvt advertising is
like winKing at a girl in the dark.

You Know what yov are doing, but
nobody else does.

Stosart M. Dett




